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Summary of Qualifications
Leadership
· Executive:  Founder & President, Principal,  Consultant

· Senior Management:  VP of Sales, Director of Marketing

· Non-profit:  Founder of non-profit 501C3; past president of two other non-profit 501C6s
Entrepreneurship

· Founded several business in different disciplines including S*W*A*T described below.

· Self-funded all businesses; gained a deep respect for revenues, expenses, cashflow controls.
· Experienced in launch and growth on shoestring budgets

· Enjoy “path finding” and “odds-stacked-against” endeavors and projects
Sales

· VP of Sales; grew a software start-up to an IPO.
· Author of hard-hitting, sales training course “Mastering the Art of the Hard Soft-sell”
· Consistent quota achievement for 17 years while on quotas

· Four-time Million Dollar Sales Award Winner (in early ‘80s when $1million was large)

· Successful home / branch / in-field sales territory and management experience 
Marketing 

· Internet, direct, traditional marketing expertise; responsible for design & content of over 20 websites
· B2B / B2C successes in hi-tech, no-tech, pharma & non-profits.

· Pioneer & expert in “tele” approaches for big-ticket sales

· Creator of numerous client brochures, websites, and online / offline campaigns
· Author of courses, and of articles on marketing and sales
Negotiating
· Skilled negotiator with Fortune 500s and national accounts 

· Skilled drafter of sales contracts
1983:  Founded / funded / fully staffed Sottile’s Winning action Teams dba S*W*A*T(sm) Tactical Marketing Agency, a custom,    
self-contained sales/marketing agency serving Fortune 100s to individuals artist from concept to completion.

1992:  Transitioned S*W*A*T to a marketing consultancy with associate marketing service providers.

1996:  Expanded and integrated consultancy to include online marketing via Internet; websites, email, and streaming.
Prior to forming S*W*A*T, VP of Sales with BGS Systems; grew software sales and sales organization to IPO in four years

Prior to BGS, computer timesharing (today called “on-demand computing”); business computers, and mainframes
Prior to high-tech, began career, by leveraging pre-med sciences, selling ethical pharmaceuticals for Merck Sharp & Dohme


a division of Merck.
Additional Experiences
· Co-founder of After The Bugles, a non-profit corporation (501C3) educating and benefitting severely veterans wounded in war and survivors of fallen troops
· Past President and Board Member of the former Mass Media Alliance, a non-profit trade organization (501C6) promoting film, video, and multi-media industries 
· Past President and Board Member and of the former Yankee Thoroughbred Breeders Organization, a nonprofit, trade organization (501C6) promoting Thoroughbred breeding and racing in the Northeast
· Class Officer / Webmaster for a Dartmouth College alumni class; plus project webmaster for another class (both 501c3s)
· Breeder (not-for-profit), for the past decade, of foundation stock to “perfect” a breed of polydactyl, “tuxedo” cats
· Provider of entertainment services / planning for life/corporate/military events under the brand, “Johnny HiHat” (tm)
Education
Graduate of Dartmouth College, BA in Economics with additional concentration in Pre-Medical Sciences.
Post-graduate study at Boston University, S.U.N.Y. /Albany, Rensellear Polytechnic Institute, plus on-going independent study.
A wealth of experiences through self-funded companies, numerous and varied clients, plus past employments.
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John has a comprehensive career as CEO plus as a sales / marketing executive.  His management and work style is hands-on.  To each engagement, John brings his paradoxical “creative discipline” that he has successfully applied in business-to-business and business-to-consumer development, through both direct and indirect approaches, in industries, products, and services, ranging from hi-tech to no-tech, for profit enterprises plus non-profit charities/trade groups.  His is an eclectic approach, uniquely applied.
In 1983, John founded, funded, and fully staffed a company, which eventually became known as  Sottile's Winning Action Team, dba S*W*A*T(sm) Tactical Marketing Agency.  It is no surprise that S*W*A*T was a disciplined, “roll-up-the-sleeves” agency, which assisted enterprises, entrepreneurs, professionals, and artists with their needs in getting to market... or in further developing their business, practice, trade, or craft.  S*W*A*T's clients have ranged from Fortune 100 firms to individuals working from cell phone offices with services ranging from Creative Campaign Development; Branding; 800 Inbound/Outbound Telemarketing & Sales; Fax & Email Campaigns; In-depth Customer Service & Surveys; Custom Letter Shop; Fundraising; and more.

In 1992, while retaining the expeditious culture and expeditionary nature of the company, S*W*A*T transitioned from a fully staffed, self-contained marketing group to a consultancy with an address book of proven, expert, service providers.
In 1996, John broadened his consultancy to embrace the totality of the Internet; website/email/e-commerce development and marketing/search engine optimization, and streaming.  Further, anticipating the Internet as a distribution channel, he expanded into “media and entertainment,” which included film and video production, plus music.

John is a media pioneer in the successful application of telecomm approaches for marketing big-ticket products and services.  He has a special appreciation, an empirical insight, and a proven expertise in deploying the compounding effects of all forms of tele -- or "remote" as derived from Greek -- media communications to achieve business goals.  John believes that every business should fly a blimp!  Today, Sottile views the Internet’s entirety as the ultimate “blimp” and logical extensions of his "tele" process, that he first-forged using computer timesharing, Telex, and TWX communication networks to broadcast business messages years ago.
Prior to forming S*W*A*T, as the Director /VP of sales development, John grew a young software company to an IPO... within four years... primarily accomplished via tele-approaches.  Sottile relishes the challenge of bootstrap growth with limited resources. 

Sottile is author of the courses " The Art of Marketing the Hard Soft Sell!,"(tm), a sales and marketing seminar for professionals and business owners, and "Let's Make A Real Deal"(tm) , a unique negotiating course which interweaves personal power/leverage into the process of deal making.  He is also the developer of "The Vector Marketing Grid"(tm) and "Integrated Tele-Conceptual Approaches"(tm), both efficiency-based sales/marketing systems.  Additionally, John has authored many articles on sales and marketing; and has created numerous client brochures/ websites/campaigns.  Currently, he publishes research and opinions online.
He is a skilled negotiator of hundreds of contracts with Fortune 1,000 companies; he has international experience in channel sales.
Sottile is a graduate of Dartmouth College, BA, Economics, with post-graduate work at several major universities and independent study.  He has accumulated a wealth of experiences through his self-funded companies, the numerous and varied clients for whom he has "stood in the trenches," and his past employments.  John remains watchful for new challenges, however conjured.
John is co-founder of After The Bugles, a non-profit corporation serving veterans, wounded in war, and survivors of fallen troops.  He is a Past President & Board Member of the former Mass Media Alliance, a non-profit trade organization promoting film, video, and multi-media industries, and a Past President & Board member of the former Yankee Thoroughbred Breeders Organization, a non-profit, trade organization promoting Thoroughbred breeding and racing in the Northeast.  For the past decade, John has been “perfecting” a breed of polydactyl, “tuxedo” cats, which he brands as “Johnny HiHat Cats” (tm).  Concurrently, he is a Dartmouth College, Alumni Class Officer, and Webmaster for one class and project webmaster for another alumni class.

Finally, and most importantly, Sottile is blessed with great health and endurance

In venues where he ventures, he is unrelenting.
